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The Fidelity Global Sentiment Survey 2021

Wellbeing
Adults across the globe feel the most positive 
about their health, work & work/life balance

Despite pandemic pessimism, optimism is rising around the world

Globally, people report feeling most positive about their health, work and work/life balance 

Despite optimism and positivity for 
the coming months, nearly a third 
of people globally reported feeling 
stressed, worried and fatigued in the 
past six months*

Levels of negative feelings were 
slightly higher in the UK

Two-thirds of people who felt negative emotions cited 
the pandemic as the main reason for feeling this way

What this could mean for employers
There is a significant opportunity for employers to continue and/or expand flexible work options and other benefits, 
including mental health support, to drive employee engagement and productivity in a post-pandemic world. 
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vaccines are rolling 
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