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Retirement
Confidence and knowledge may be a 
barrier to achieving retirement goals

Saving for retirement is a priority globally

Lack of confidence is even higher for some regions (men & women):

But around a quarter  
of people globally  
are not confident they 
will achieve their goal 28%

of women in  
the UK are not 
confident they will 
achieve their goal

55%
of men26%

vs

of people surveyed 
say that ‘being 
financially 
comfortable  
in retirement’ 
is a long-term 
financial goal

41%
UK

39%
FRANCE

41%
ITALY

49%
JAPAN

Many people also don’t know how 
much they’ll spend after they retire

55%

UK

52%

US

57%

BRAZIL

64%

MEXICO

63%

INDIA

And regardless of income, not having 
a big enough retirement fund is 
causing some stress

Stress about retirement savings rises higher for some regions:

Globa
lly

What this could mean for employers
In addition to other trusted sources, employers have the opportunity to provide resources and education on 
retirement savings goals and options to their employees. 

In the UK this 
rises to 

And significantly more women than men in the UK said they don’t 
know how much income they will need in retirement

70%
46%

for those 
aged 55+

95%

51%

61%

And rises even higher in some regions, including the UK:

45%
FRANCE

44%
JAPAN

59%
UK




